People and NWFPs in
Europe

Jenny Wong

Jenny.wong@wildresources.co.uk

JRL

wild resources limited



mailto:Jenny.wong@wildresources.co.uk

e
»
e

e
v 7

2

Household survey 2016

Online panel survey, translated and applied in 28 countries
17,346 responses resolved into reports for 16 countries
Overall Cl 0.74%, at national level 4.21%

Collection and consumption for selected species in 8
product groups and 45 species:

Berries & fruit (10 species)
Mushrooms (7 species)
Nuts (5 species)

MAPs (8 species)
Decoration (6 categories)
Saps and resins (4 species)

Truffles (5 species) http://star-t /
p.//star-tree.eu
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Participation in collection of NWFPs

Overall 26% of all households
collected

30% of households in rural areas

24% of households in urban areas

Average of 2.2 people per household*

Number of times HH members collected NWFPs in 2015

Less than 3 times in the year I
3-12 times in the year I
13-24 times in the year I
More than 24 times in the year I
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Where do they pick?
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13% of HH that pick
NWFPs own their
own forest



What sorts of things do people pick?
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Blackberries (Rubus fruticosus)

Wild raspberries (Rubus idaeus)

Bilberries (Blueberries, whinberries)
(Vaccinium myrtillus)

Wild strawberries (Fragaria vesca)
Blackcurrant (Ribes nigrum)
Rosehips (Rosa canina)
Lingonberries (Vaccinium vitis-idaea)
Elderberries (Sambucus nigra)

Cranberries (Vaccinium oxycoccos)

Tree fruit (Crab apple, wild service
tree, Rowan... )

Wild Berries

Most frequent usage (for part which is not sold)

Freshly eaten

Freshly eaten

Freshly eaten

Freshly eaten

Freshly eaten

Preserved (dried, made into jam etc.)

Freshly eaten

Preserved (dried, made into jam etc.)

Freshly eaten

Freshly eaten
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Penny bun (Boletus edulis and
group)

Chanterelles (Cantharellus
cibarius)

Milk-cups (Lactarius deliciosus)

Yellowfoot (Cantharellus
lutescens)

Morels (Morchella spp.)

Caesar’s mushroom (Amanita
caesarea)

Black trumpets (Craterellus
cornucopioides)

Wild Mushrooms

Most frequent usage (for part which is not sold)

Freshly prepared

Freshly prepared

Freshly prepared

Freshly prepared

Freshly prepared

Freshly prepared

Freshly prepared
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Walnuts

Sweet chestnuts
(Castanea sativa)

Acorns

Pine-nuts

Beechnuts

Forest nuts

Most frequent usage (for part which is not sold)

Preserved at home (Dried, frozen, etc..)

Preserved at home (Dried, frozen, etc..)

Seed (for growing new trees)

Preserved at home (Dried, frozen, etc..)

Preserved at home (Dried, frozen, etc..)
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Wild medicinal and aromatic plants

Mint (Menta spp.) | EEEREEEEE

Stinging nettle (Urtica dioica)

Dandelion (Taraxacum officinale)

Wild thyme (Thymus spp.)

Wild garlic (Allium ursinum)

Elderflower (Sambucus nigra)

Wild asparagus (Asparagus spp.)

Angelica (Angelica archangelica)

Most frequent usage (for part which is not sold)

Herbal tea

Freshly prepared foods (as green vegetable etc.)

Freshly prepared foods (as green vegetable etc.)

Preserved — (candied, dried etc.)

Freshly prepared foods (as green vegetable etc.)

Soft drinks (cordial, syrups etc.)

Freshly prepared foods (as green vegetable etc.)

Herbal tea
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Materials for use as decoration

Flowers

Cones

Leaves

Fresh branches

Dry branches

Mosses

Most frequent usage (for part which is not sold)

Used in fresh floral or green decorations

Used in fresh floral or green decorations

Dried or processed into long lasting decorations

Used in fresh floral or green decorations

Dried or processed into long lasting decorations
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Birch sap

Mugo and Swiss pine cones

Maple sap

Conifer resin

Sap or resin

Most frequent usage (for part which is not sold)

Fresh drinks

Handicrafts

Fresh drinks

Medicinal preparations
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86% of collected NWFP used by HH

Seed

Medicinal
prepa ration

Handlcrafts

Long lasting

decoration
Syrup / cordial
Tea
Preserved_\
jam/candied

Fresh drink

Eaten fresh

Cooked from
fresh

Fresh decoration



Social and cultural significance

* Provisioning

* Seasonal food culture

e Traditional handicrafts

Artisanal products

Income (for 0.5% of HH NWFPs account for > 50% income)

Seasonal social / family outdoor activity

Gifts and social bonding (15% of HH receive gifts of NWFPs)
Connection with nature

Connection with place and identity

Personal well-being



‘That a vast majority of the collection is for household use
suggests the deeply personal nature of this connection.
Indeed, some gatherers consider the activity fundamental
to their personal identity as human beings, as Scots, as
members of their family, or as individuals’

Emery et al 2006

‘fulfilling identity and belongingness needs as well as
esteem and self-actualization needs for consumers’
Wiersum et al 2018

‘recreation-linked collection and their consumption are
externalizations of the urban affluent class taste’
LovricC et al 2021



Frequency of NWFP collection x country

A Share of HH picking NWFPs
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Latvia 68%

Croatia 32%
France 25%
Spain 18%
Italy 17%
Greece 13%
Portugal 10%

Netherlands 4%




Quantities collected per HH x country

) 7
B Median weight collected by “
| 5s-1z HH that collect NWFPs

B -
B¢ »
B 2-:
B 75-%¢
B -3
B 3¢ 27
. Qut ot sarmpls




Picking for income x country

Share of HH with income
; derived from NWFPs
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Gradients
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Typology of collectors

% of all Dominant region Median
pickers number of
products
Recreational 49 Western & Southern 5 8
20 Central-Eastern 11 28
14 North-Baltic 8 39
Hobby 11 Central & South-Eastern 12 64
4 North-Eastern 12 127
Professional 2 Eastern & South-Eastern 11 521

Dominant WEST <> EAST dichotomy underlies contextual setting for policy

Average
%

weight
sold
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HOBBY PICKERS
Direct sale



-~ PROFESSIONAL PICKERS
Wholesale
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